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TRENDS, PROBLEMS AND PROSPECTS
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The article analyzes the market of fish and fish products in Ukraine, identifies the main tendencies of
its functioning in view of decreasing the purchasing power of the population, loss of the Crimean penin-
sula and rising prices of imported fish products. The main reasons for the low rates of development of
Ukrainian fish farming are outlined and ways of solving the problem are substantiated. The structure of
fish catches in the Azov and Black seas, as well as the structure of the volume of export-import of fish and
fish products, is analyzed. It was emphasized that the instability of the Ukrainians' incomes affected the
sale of premium-grades, whose imports decreased, while the economy-grades grew. The secondary sales of
fish products of national trading networks were analyzed, the main consumer priorities were determined

and prospects of development were outlined.
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The market for fish products does not be-
long to traditional domestic markets, but its
functioning and development plays an important
role in the structure of the food market in gen-
eral, since the level of consumption of fish prod-
ucts in Ukraine per person in 2016 was only 9.6
kg, which is 48% from rational consumption
norms and 40% from the level of actual con-
sumption of this product in the EU. Fish and fish
products have such essential human activities as
fatty acids omega-3 and vitamin D, which
strengthen the immune defense of the body and
improve metabolism.

To the tendencies of the development of the
food market in Ukraine in general and the fish
products in particular have devoted their scien-
tific works to such outstanding domestic scien-
tists as Borshchevsky P., Dragan O., Zainchkov-
sky A., Mostenskaya T., Savchenko 0., Sologub 0.,
Chernyuk L. However, The unresolved nature of
many problems in the development of the mar-
ket for fish products requires careful study of it
in view of the need for a balanced diet of domes-
tic consumers.

The purpose of this article is to study the
domestic market of fish and fish products, to
identify the main problems and tasks in the light
of global trends, as well as to justify the need to
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take into account their influence in determining
the priority development prospects.

The general trends indicate that over the
past 20 years, the world's fish and seafood fish-
ery on the high seas has not increased. FAO be-
lieves that growing demand is met by aquacul-
ture, that is, catching fish on special farms. Ac-
cents are shifting from wild fish to farmer. How-
ever, intensive development of local fish farming
in Ukraine is not observed, and the crisis situa-
tion in the sector is complicated by the loss of
the Crimean peninsula, a sharp decline in
catches of fish in inland water bodies, as well as
a significant rise in prices of imported fish prod-
ucts, which is increasingly becoming inaccessible
to the average domestic consumer.

The analysis shows that at the beginning of
2017, the tendency to decrease fishing catch
rates continued, although not as active as after
the loss of the Crimea. At the same time, the data
of the State Fisheries Agency of Ukraine indicate
an increase in catch. The reason for such radical
opposition is that in its report the State Statistics
Service takes into account the catch of the entire
Oceanic Fleet of Ukraine, and the State Fisheries
Agency of Ukraine receives data only from repre-
sentatives of Ukrainian reservoirs. According to
the profile agency, for the first six months of

29



Pozpgin 1
MEHEJZAXMEHT OPTAHI3ALIN TA 30BHIMIHbOEKOHOMIYHA JISAJABbBHICTD

2016, fish catches (taking into account only
Ukrainian reservoirs) increased by 19.4%,
reaching 22.9 thousand tons. At the same time,
the increase in the Azov Sea reached 22.1%
(14.67 thousand . tons), in the Black Sea - 4.9%
(1.33 thousand tons).

According to experts, about 30% of small
fish enterprises carry shadow activity, and in
general, industrial fishery products make up
about 80 million tons. Inland water catches are
smaller and amount to about 12 million tons per
year.

Oceanic Fleet data indicates a drop in catch.
In the first half of 2016, this figure amounted to
7.3 ths. Tons, which is 45% less than the volume
for the same period in 2015. On fish farms pro-
duction, on the contrary, increases-significant
growth of 12.5%, up to 3.9 thousand tons.

The low rates of development of Ukrainian
fish farming are due to several reasons. The
main problem is the high price of land and water
leases. When trying to solve the problem, the
profile institution proposes to reduce the rental
rate to 3%, but the overall amount of the rent is
not possible to determine due to lack of aware-
ness of the fishery reservoirs.

On the other hand, there is an increase in the
rate of construction of fish farms that grow and
produce fish and seafood. Creating such a struc-
ture does not require much investment
(compared to other farms). Entrepreneurs and
investors who are interested in this option come
not only from the aquaculture sector, but also
from related industries - trade networks, the
HoReCa channel. In particular, in order to create
a farm for the cultivation of expensive fish, it
needs $ 1.5 million. A small carp farm needs in-
vestments in the amount of $ 400 million, which
are returned in 3 years.

Currently, there are 32 state-owned fish en-
terprises in Ukraine that breed and catch fish. The
most powerful of them are "Chernivtsi Fish Proc-
essing Plant", "Vinnitsarybhosp", "Sumiribhosp”,
"Chernigivshybrybhosp", "Cherkassyrybhosp".

According to the State Budget Agency, about
140 Ukrainian enterprises are currently active in
the processing of Ukrainian and imported fish.
Canning plants, including the most powerful
ones (Ekvator, Odeskyi, Buskyi) can no longer
operate at full capacity. Fish processing is re-

duced due to foreign fish deliveries, as well as an
insignificant fish catch in Ukrainian reservoirs.
In 2015, aquaculture was 24% in the structure of
the Ukrainian fishing industry.

Somewhat better situation in the Sea of Azov
is due to the presence of a more powerful raw
material foundation - here catch Azov hamsus,
tulle, several species of bulls, which make up
90% of the total catch per year in this sea.

Note that the structure of the catch in the
Azov and Black Seas has changed quite substan-
tially over the past two years. The prospect of a
total catch for the year in the Black and Azov Sea
is estimated at 150 thousand tons. And if in
2008-2013 in the Black Sea 38.3 thousand tons
of fish were caught, then in 2014 this figure fell
to 4.3 thousand tons and already in 2015 hardly
exceeded 3 thousand tons.

Before the annexation of the Crimea, 94% of
all catches per year fell to the Sprat, the Black
Sea and Azov Hams. At present, their share has
fallen to 73%.

The most demanded species of fish caught
on the territory of Ukraine and enjoy the great-
est demand include carp, pike, pelengas, sprat.
Mackerel remains the most popular sea fish, the
share of which is 15.5% of the total catch, the
bull is 13.3%, tulle - 8.4%, krill - 10.1%. Among
the river fishes, the leader holds carp (10.6%),
carp pastry (13.6%), and crucian carp (5.1%).
Not less favorite species of fish in the aspect of
consumer priorities are kalkan, herring, bison,
pike perch, roach, and seafood is most com-
monly in demand for shrimp and rapane.

The largest operator who provides and sells
fish in Ukraine is Universal Fish Company, as
well as Ukrainian Eastern Fish Company, Santa-
UKkraine, International Seafood Group, Aquafrost,
Clion Group, Iceberg -Fish, Reef.

Despite a slight increase in catches of fish in
Ukrainian waters, the country remains depend-
ent on imports, since 90% of the market struc-
ture are products that are imported to Ukraine
from foreign water resources.

In 2016, imports of fish and seafood de-
clined by 40%. Ukraine imported fish and sea-
food for $ 290 million, and exported $ 10.9 mil-
lion. The main category of products procured is
ocean fish, since it is impossible to grow and
catch it in Ukraine.
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Mostly imported products come from Ice-
land, Norway, the USA, Latvia, Canada and Ar-
gentina.

86% of fish imports are frozen fish and its
fillets. In such a condition, foreign herring, mack-
erel, sardine and sprat is being delivered to
Ukrainians. Only 7% of fish import is canned and
ready fish, as well as "crab sticks". Norway
comes from herring and mackerel, from the USA,
Argentina, Spain, Canada and Norway - sardines,
salmon - from Norway, imported sprat - from
the Baltic.

The instability in the income of Ukrainians
has affected the sale of premium varieties of fish,
in particular, salmon and trout. Their imports
declined, while imports of economical varieties
of fish (sprat and salmon from Estonia) in-
creased significantly. Premium fish varieties
come from France, Italy and China.

Fish exports are practically not developed.
In 2016, exports dropped significantly by 80%
compared to 2015, due to the unprofitable lease
of vessels and the ban on the import of canned
fish to Russia. Therefore, the domestic fish mar-
ket is saturated with products exclusively
through imports.

According to the State Agency for Fisheries,
during 2016, 5.3 thousand tons of fish, molluscs,
crustaceans and other products came to foreign
markets for the amount of about $ 15.8 million.
The main consumers of seafood and fish caught
in Ukrainian reservoirs were Irag, Germany,
Denmark and Belarus.
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The export of canned food and processed
fish also declined. During 2016, 1960 tons ($ 3.2
million) were sold to Western markets, which is
25% less than in 2015. More than 60% of
Ukrainian products from the fish segment were
ordered by the CIS countries (Armenia, Turk-
menistan, Moldova), as well as Georgia - 20%.

Over the past years, the State Agency for
Fisheries has been actively trying to change the
legislative "clamps" of the fishing industry. Sev-
eral positive initiatives were developed, includ-
ing the permission to lease part of the sea for the
development of a fish farm. In 2015, the Concept
for the reform of the fisheries sector was devel-
oped. The main direction of the document is
"effective supervision and control”, which in-
volves reducing the staff of state supervisors and
improving their productivity. The Office also
proposed reducing the number of documents for
a permission of up to 70% in order to increase
inflow of investment in the industry.

In recent years, sales in the fish segment
have fallen by 35-40%, which is due to a rise in
prices by about a third. It was because of the
fluctuation of the exchange rate and the decline
in the solvency of the population that the sale of
fishery products decreased by half.

The decrease in the purchasing power of the
population due to currency instability primarily
affected the imported segment. However, as ex-
perts point out, there is a potential in the na-
tional fish market, since it is possible to breed
not only traditional fish species, but also im-
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Fig. 1 - Dynamics of sales according to the categories "Fish Gastronomy" in
7 national networks of Ukraine for 2016-2017 years, t
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Fig. 2 - Dynamics of sales of fish gastronomy by spe-
cies (enlarged) during 2016-2017, UAH

ported fish - fish, donats and others - at the pre-
sent time.

The analysis of secondary sales of products of
the product category "Fish Gastronomy" in more
than 1400 stores of 7 largest national Ukrainian
retail chains (ATB-Market, Silpo, METRO, Tavria-
V, Varus, Auchan, "Villa") showed that their total
volume for the period April 2016 - March 2017
amounted to more than 49 thousand tons of
products. The greatest increase in sales occurs
during the New Year holidays.

In terms of money, the total sales of fish
products in the analyzed retail network in 2016-
2017 amounted to about 5 billion UAH. in the
selling prices.

The analysis of the commodity category "Fish
Gastronomy" includes the following products:
live fish, fresh-frozen, chilled, salted, hot and cold
smoked, dried and dried, caviar of all species, all
kinds of seafood, crab sticks, semi-finished prod-
ucts, preserves, fish paste, canned fish, etc.

The growth of the market of fish gastronomy
in monetary terms is due mainly to inflationary
processes and an increase in the selling price of
products on the shelf.

The most demanded among buyers of national
networks is fish, the share of which is more than
68% of all sales in the category, as well as caviar
(14.3%), seafood (9.04%) and fish cooking (8.32%).
If we consider in more detail the distribution of
sales of fishery gastronomy by product, then from
the subcategory "Fish" the most common among
consumers of national networks is fresh-frozen fish,
the share of which is more than 27% of all sales in
the category, as well as cooled fish (10.26%).

The leaders of sales of the commodity cate-
gory "Fish Gastronomy" are their own brands of
the most powerful national networks: "Svoya
Liniya" (ATB) with a share of 5.5% of the total
sales in monetary terms in the analyzed retail
and "Premiya” (Silpo) - 4,3% of sales (analysis
was conducted only on branded products). The
brands of "Vodnyi svit" (3.6%), Santa Bremor
(2.7%), the own brand of the Auchan (2.5%),
Norven (2, 5%) and Veladis (2.1%).

The leader in the commodity segment "Fish
Gastronomy" in the analyzed trading networks is
the UFC manufacturer, whose share is more than
6% of the total sales. The second place in terms of
sales in monetary terms is Akvafrost, with a share
of 3.67%, and the third - Clion (3.51%).

The largest sales volumes of the Fish Gas-
tronomy category are attributed to the most pow-
erful Ukrainian Silpo trading network, which ac-
counts for over 39%, and ATB-market, which ac-
counts for almost 26% of all sales in the analyzed
national retail. The third largest trading network
is METRO with a share of almost 16%.
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Fig. 3 - TOP-15 producers of fish gastronomy by the
share of sales in national retail during 2016-2017,
UAH
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The economic crisis significantly influenced
the consumption of fish and seafood by a domes-
tic consumer, who is forced to save, so he buys
fish rarely and in small quantities. That is why
cheaper fish species "overtook" sales of premium
products. This applies not only to frozen fish, but
also canned goods and other fish products.

As 2016 has already passed the transition of
consumer demand from high-priced segments to

lower, in the coming years, this trend will only
increase. The cost of production in Ukrainian
trading networks does not allow making positive
forecasts, as the price of fish and seafood contin-
ues to grow, but not with such speed as during
currency devaluation. This will allow consumers
to plan their own budget and include a certain
amount for fish in it.
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CrpammHckas JI. TeHAeHO Y, TPOG6/IEMbI U IEPCHEKTUBBI PAa3BUTHUS PhIHKA PHIGHOU NMPOAYK-
LMY B YKpauHe

B cmambe npoaHaau3uposaH pbIHOK pulbbl U pbl6HOU npodyKyuu 8 YKkpauHe, onpedesieHbl OCHOBHbIe
meHdeHYuU e20 hyHKYUOHUPOBAHUS C yYEeMOM CHUNCEHUS] NOKYyNameabCKoll cnocobHOCMU HaceAeHUsl, ym-
pamvl KpbiMckozo nosyocmposa u yoopoxcauusi umnopmupyemotl pbloHot npodykyuu. O603HAYeHbl OC-
HOBHble NPUYUHU HU3KUX MeMNnos pa3eumusl YKPAuHCKo20 pblbHO20 gepmepcmea u 060CHOBAHbI Nymu
peweHusl npobsiembl. [IpoaHaausuposaHa cmpykmypa ebl108da puibsl 8 A308CKoM u YepHOM Mopsx, @ Mak-
Jice cmpykmypa 06semMo8 IKChopma-umnopma puibsl U pbi6HOU npodykyuu. AKYeHmupo8aHo, ymo Hecma-
6ubHOCMb 8 A0X00axX YKpauHyes8 Nnosausiia Ha npooaicu NpeMuyM-copmos, UMnopm KOmopbsiX COKpa-
MuJ/cs, d 3KOHOM-COpmo8 — 8blpoc. [IpoaHau3uUposaHvl 8MopuYHble NPodaxcu pulbHOL NpodyKyuu Hayuo-
HA/bHbIX MOP208blX cemell, onpede/ieHbl 0OCHOBHble Nompebume/ibckue npuopumemsl U 0603HaA4eHbl nep-
cneKmuebwl pa3gumusi.

Kawuegble csa08da: pblHOK pblOHOU npodyKyuu, 8bL108 pPblbbl U MOPenpodykmos, akeaky1emypd,
npodyKyust NpoMuluAeHHO20 pbl60800CMEa, npemMuyMm-copma, CHUMCEHUe nompebumeabCcKoll Cnoco6HO-
cmu Hace/eHusi, HaYUOHA/IbHble PO3HUYHbIE cemu, Nompe6umeabCKuli cnpoc.

CrpammHcbKa JI. TeHAeH1ii, npo6/ieMy Ta NepCNeKTUBY PO3BUTKY PUHKY PUGHOI NIPOAYKIii B
Ykpaini

Y cmammi npoananizosaHo puHok pubu ma pu6bHoi npodykyii 8 YkpaiHi, susHa4eHo 0CHO8HI meHdeHyil

liozo gpyHkyionysanus. HazonoweHo, wo 3pocmaroyuil nonum 3a0080/1bHIEMbCS 3 PAXYHOK AK8AKY/AbMmy-
pu, akyeHmu 3miujyromscsi 8i0 dukozo 8us108y pubu do epmepcbko2o, npome iHMEHCUBHO20 PO3BUMKY
Micyegozo puboeodcmea 6 YkpaiHi He cnocmepizaemuvcs. Kpuzosa cumyayis 6 eanysi yckaadHwembes
empamoto Kpumcvbkozo nieocmpoea, pizkum 3HUNCEHHIAM 06csi2i8 8u/108y pubu y eHympiwHix godoiimax, a
MAaKox#¢ 3HAYHUM NOAOPONCHAHHAM iIMnopmosaHoi pubHoi npodykyii, ska ece binbue cmae HedoCmMynHow
nepeciyHoMy 8Imyu3HAHOMY cnoxcusady. OKpec/1eHO 0CHO8HI NPUHYUHU HU3bKUX MeMnie po38UMKY YKpAiH-
CbK020 pubHozo epmepcmea ma 06I'PDYHMOBAHO WASAXU 8UpiWeHHs npobaemu. [IpoananizosaHo cmpyk-
mypy sus08y pubu 8 Azoscbkomy ma YopHomy Mopsix, sika documb iCMOMHO 3MIHU/ACS 3d OCMAHHI 084
poku. Jlewo kpawa cumyayisi 8 A308CbKOMY MOPI NOSICHIOEMbCS HASBHICMIO Gi/1bW NOMYHCHO20 CUPOBUH-
Ho20 yHOameHmy. AHa.i3 o6csieie ekcnopmy-imMnopmy pubu ma pu6Hoi npodykyii nokasas, wo, He dusAs-
Yuch Ha desike 36i/1bWeEHHS 8U/108Y pubu 8 YKpAaiHCbKUX 8000liMax, KpaiHa 3a1UWaemscsl 3a1ex#HoH 8id
imMnopmy. JlocaidxceHo cmpykmypy ekchopmy-imnopmy pubu ma pu6Hoi npodykyii. [IpoaHaaizoeano emo-
puHHI npodadxci pubHoi npodykyii HAYIOHAAbHUX MOP208eAbHUX Mepei:, 8U3HAYeHO OCHOBHI cnoxcusui
npiopumemu ma okpec/ieHo hepcnekmuegu po3sumky. HazoouweHo, wo HecmabiavbHicms 8 doxodax yKpaiH-
yie 8NJAUHY/1a HA NpodaxCi npemiyM-copmis, iMnopm sIKUX CKOpOmuecsl, d eKoOHOM-copmie - 3pic. /JosedeHo,
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WO 3pOCMAHHS PUHKY PUBHOI 2acmpOHOMIT y 2powio8oMy 8upasi 06yMo8.1eH0 8 OCHOBHOMY IHPAAYIIHUMU
npoyecamu i nidguwjeHHsAM gionyckHoi yiHu npodykyii, a aidepamu npodaxcie mosapHoi kamezopii «PubHa
2aCMPOHOMISL» € 8AACHI MOP208i MAPKU HAUNOMYHCHIWUX HAYIOHAIbHUX Mop208eabHUX mepedc. O6TpyH-
MoeaHo nepchekmusu ma cmpameziuHi HanpsiMu po38UMKY PUHKY 3 021510y Ha meHdeHyii 3miujeHHs npio-
pumemis y cnoxcus4omy nonumi 3 8UCOKUX YIHOBUX ceameHmig 00 6i/nbWl HU3bKUX.

Kawuoesi caoea: puHok pubHoi npodykyii, susnoe pubu i Mopenpodykmis, akeaky.1emypa, npodyKyis
npoMuc/a108020 pub6080dCcmaa, Npemiym-copmu, 3HUXCEHHS KynigeabHOI cnpomMoxcHOCMI HaceAeHHs], Hayio-
Ha/bHI po30pi6HI Mepedici, cnoxcugqutl nonum.

CrarTsa Haginmaa o pegkoJerii 10.06.2018
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IJTOBAJIbHA IHO®PACTPYKTYPA
AK BASUC IHHOBALIMHOTI'O PO3BUTKY
HALOIOHAJIBHUX EKOHOMIK

HaseHi mixceupobHu4i ma Mixceanysesi 38’a3Ku 8 Cy4ACHUX HAYIOHA/IbHUX €KOHOMIYHUX CUuCmeMax
8Jice He 3a0080/1bHAMb BUMO2U HASIBHO20 2/106A11308aH020 cycniabcmea. Po3sumok HayioHasbHol iH-
dpacmpykmypu € Ha038UHALIHO 8ANCAUBUM NPOYECOM, AKUU NPOAHANI308AHO 3 YPAXYBAHHSM C8IM08020
doceidy ma cyvacHux meHodeHyill. Po3anssHymo enaue MincHapodHux, depicasHuX ma npueamHux iMiyia-
mue Ha po36ydosy iHgpacmpykmypu ma okpecseHo ocobauge Micye iHHosayiliHoi iHppacmpykmypu, wo
gidizpac Ka10408y poab y nidmpumyi KOHKypeHmo3damHocmi HayioHA1bHOI EKOHOMIKU.

Kawuoei caoesa: enobasvHa inpacmpykmypa, iHHosayii, iHHogayitiHa iHgppacmpykmypa, iHeecmu-
yiliHull npoekm, eno6anizayisi.

Ha cy4yacHomy eramni po3BUTKY CBITOBOTrO BYEHUX Ta NPAKTUKIB, NOTpeby€e NepeocMHUCIeH-

rocroJapcTBa Ta MDKHAPOJAHUX EKOHOMIYHHX
BiJHOCUH, SIKMU XapaKTepPU3YETbCS eCKaJalli€ro
KOHKYpeHIlii, 30i/IblIIeHHAM YHCeJbHOCTI Hace-
JIEHHSl Y CBITi, 3aroCTpeHHsAM HU3KH TJ106aJb-
HUX Npo6JeM, aCHMETPUYHICTIO Ta JUCIPOIOp-
LiAHICTIO PO3BUTKY, 3HAYHO aKTyaJli3yeThCsA
NATAaHHS MNOIIYKY HOBUX, a TAaK0OX INepeoCcMMcC-
JIEHHS CTapuX JpKkepes Ta GakTopiB 3abe3neydeH-
HA COLia/IbHO-eKOHOMIYHOI'0 3pOCTaHHs, KOHKY-
PEHTOCIIPOMOXKHOCTI KpaiH. OfHUM i3 Takux da-
KTOpIB, AKU{ CbOTOJHI 3HOBY NpHUBepTa€E yBary

Hfl, N0JaJ/bILIOr0 JOCAiIKEHHSI Ta PO3BUTKY, €
iHppacTpykTypa.

OoHMM 3 BaXKJMBUX acHeKTiB JOC/IiIKeHHs
npotiecy rJjo6asisalii € BU3HaYeHHSA MicIif Hallio-
HaJIbHUX TOCNOJAPCTB Y Mi>KHApO/IHIi eKOHOMiY-
Hill cucteMi. ToMy, Ha CbOTO/IHILIIHIN JieHb NTOCTAE
NUTaHHS, K B yMOBax rjiobanisanii cBiToBoi eko-
HOMIKU GOpPMYeThC Ta QYHKIIOHYE Tr106a/TbHA
iHppacTpykTypa cBiTOBOro rocnojapcTra. 3armo-
PYKOI IHTEHCHMBHOI'O PO3BUTKY HaliOHA/JBHOI
€KOHOMIKHU € PO3yMIiHHA NPOLECIB, L0 JIeXKaTb B
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