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Course description

Training course helps PhD students to systematize their view on the place and role of
political campaigns in modern political process. It shows the level of the present society
politicization and its influence on the tactics and strategy of elections; forms an in-depth
awareness of the role of crowd manipulation technology; develops critical information
evaluation skills and abilities to collect and analyze reliable information.

PhD students will be able to analyze the instrumental dimension of political campaigns;
develop methods for counteracting destructive political technologies and justify the
organization and conduct of a successful political campaign; apply the acquired knowledge to
interpret the modern political process.

Practical tasks will form PhD students’ ability to confront informational attacks and
regulate information flows; identify socio-psychological aspects of propaganda and political
advertising; acquire abilities of content analysis of texts on the issues of information
confrontation; create texts in the genre of political PR; apply critical thinking skills during
working with information; conduct a political campaign in a civilized democratic competition
for political power. Training course is designed to upgrade students’ political activity, political
culture and consciousness.

Primary audience — students of the third-cycle educational and scientific academic
degree (subject area — 052 Political Science; specialty — Political Institutions & Processes).

Topical plan of the training course:

Topic 1. Theoretical and methodological principles of political campaigns studying & modern
scientific research in practical political science (0,5 ECTS)

Topic 2. Development and implementation of the political strategy of political campaigns
(0.5 ECTS) 3

Topic 3.  Organization of informational & analytical work of the political campaign<0.5 ECTS)

Topic 4. Art of elections & political campaigns technology (0.5 ECTS)

Topic 5.  Political technologies instruments in the 20th — 21st centuries: the latest information
concepts (0,5 ECTS)

Topic 6. Political media management as a modern political technology (0.5 ECTS)

Learning outcomes:

PhD students will be able to:

= mastering the mechanisms of political control of election campaigns in a competitive
political environment;

= apply the actual-practical and scientific-applied knowledge of political technologies in
practice;

= identify competitive political technologies for effective political campaign management;

= define the manipulative component in modern political technologies;

= give an assessment of current political situation in order to make a political decision.

Course structure

Individual work
Methods of evaluating
learning outcomes

Learning methods

Topics Learning outcomes .
P g in the class

Theoretical and | Understand the modern | Lecture (problem- | Preparation for the
methodological methodology for | based lecture) lecture and seminar
principles of | substantiating decisions and using recommended
political choosing activities strategy | Seminar- literature
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campaigns

studying &
modern scientific
research in

practical political
science

taking into account human
values, personal, state and
industrial interests.

Know the analytical study of
the applied problems of
analysis and management.

discussion

Presentation

(0,5 ECTS) Use modern research
achievements of national
practical political science
and world culture.
Orient in  cultural and
informational spheres  of
modern society
Development Understand the choice | Lecture (problem- | Preparation for the

and
implementation
of the political

activity strategy taking into
account social & political,
public, party interests.

based lecture)

Practical seminar

lecture and seminar
using recommended
literature

strategy of | Be able to follow analytical
political research on applied Presentation
campaigns problems of analysis and
(0.5 ECTS) management.
Know the technological
process of organizing a
political campaign
Organization of | Understand specific political | Lecture (problem- | Preparation for the

informational &
analytical work
of the political
campaign
(0.5 ECTS)

situations, positions and
relationships  of  existing
forces and groups; compare
different concepts, views and
be able to give them an
objective assessment.

Know the spectrum of
technological schemes of the
political process as a whole

and the propaganda
materials of advertising and
political campaigns, in
particular.

Develop the strategy and
tactics of election
campaigns.

Be able to apply political
technologies and have the
tools of political analysis and
forecasting

based lecture)

Seminar-training

lecture and seminar
using recommended
literature
Presentation

Individual tasks

Art of elections &

Understand the context of

Lecture (problem-

Preparation for the

political political technologies within | based lecture) lecture and seminar
campaigns solving practical problems in using recommended
technology the political process. Seminar-training literature
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(0.5 ECTS) Know the organization of
information &  analytical Presentation
support of political
campaigns; modern Individual tasks
methodology for
substantiation of decisions
and development activity
strategy taking into account
common human values,
personal, state and industrial
interests
Political Understand the processes | Lecture (problem- | Preparation for the

technologies
instruments  in
the 20th — 21st

and phenomena of political
life, differentiate types and
forms of power relations.

based lecture)

Seminar-training

lecture and seminar
using recommended
literature

centuries: the | Analyze specific
latest information | technological dimensions of Presentation
concepts political ~ technologies in
(0,5 ECTS) social & political situations

and make reasonable, well-

grounded decisions.

Know methods of the political

process and the tools of

political analysis and

forecasting 5
Political media | Understand the models, | Lecture (problem- | Preparation for the
management as | scenarios and strategies of | based lecture) lecture and seminar
a modern | political media management using recommended
political within the policy makers’ and | Seminar as political | literature
technology entities’ tactical and strategic | simulation «An idial
(0.5 ECTS) interests. election campaign» | Professional

Know the methods of testing

Innovation Project

public relations in political
campaigns
Structure & volume Auditorium Unsupervised
training training

Topic 1. 0,5 ECTS 4 11
Topic 2. 0,5 ECTS 4 11
Topic 3. 0,5 ECTS 4 11
Topic 4. 0,5 ECTS 4 11
Topic 5. 0,5 ECTS 4 11
Topic 6. 0,5 ECTS 4 11
Total — 90 90 academic hours, 3 credits 24 66

Final control:

= Participation in the discussions
=  Research work
= Presentations & their defence
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Individual tasks

Practical classes

Final test

Professional Innovation Project
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Topic 1. Theoretical and methodological principles of political campaigns studying &
modern scientific research in practical political science
(0,5 ECTS)

Theoretical material
Theoretical and methodological aspects of political campaign research. The etymology
of such definition as "political campaign" and "political technology". Variability of scientists’
views and approaches to the definition of political technologies. Problems of using political
technologies in the electoral process. Political & legal regulation of the use of political
technologies in the electoral process. Political technologies as tools of political management.
Technology and antitechnology.

Definitions Political technology, political project, political decision, electoral
technologies, basic and differential electoral technologies

It’s important | Be able to analyze theoretical and methodological aspects of the research
and structural-functional analysis of political technologies

An interesting | Ukrainian political scientist D. Vydrin uses the definition of antitechnology,
fact referring to which subjects rely on partial or immediate results. It meens they
use tactical means without regard to political strategy

Practical class
1. The phenomenon of political technologies application in the political life of the society.
2. The electoral process as an integrative category.
3. Approaches to typology of election technologies. 7
4. Structural and functional analysis of political technologies.
5. Political marketing as a methodology for organizing the election campaign

Unsupervised work
Presentation MC Power Point :
* Psychological surgery as a specific technology.
* Designing an effective political campaign.
* The role of emotional pressure technology in the election campaign.
* Principles of policy development (accumulation, innovation, mobilization) and principles of
concreteness and clarity of the content of the political program.

Sources to Topic 1:

1. bineHko A.l. TlpoBoKaLifa sK eKCTpeMasibHa efieKTopajlbHa TexXHOosoria B
YkpaiHi. URL: http://www.kandydat.com.ua/analitika/211 10.htm.

2. borawoB O. O®yHKuUil cucTemn Bubop4HMx KoMicin YkpaiHm // Bubopm Ta
nemokparTia. 2008. Ne 3. C. 12-18.

3. bypkyT LI, KonecHukoB 0O.B. Bubop4i TexHonorii: perioHanbHW [oOCBiA.
YepHiBui: Bugas. oim «bykpek», 2009. 240 c.

4. Bnbopn-2014: [oceig. [Mpobnemn. T[lepcnektmBu: 30ipHUK MaTepianis
Mi>)KHapoOOHOI HayKOBO-MpakKTU4HOI KoHpepeHuil / UBK. Kwuis: ATika, 2007.
551c.

5. TepbyT I.A. Bubopya iHXeHepia B KOHTEKCTI MOMITUYHUX TpaHchopmauin //
HaykoBi 3annUCKU IHCTUTYTY NONITUYHUX | €THOHALUIOHANIbHUX OOCNIOXKEHb M. |.
®. Kypaca HAH YkpaiHn. 2011. Ne 6 (56). C. 207—-218.
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6. 'epbyT LA. Bubop4ya iHXeHepisa aK TeXHO0ria OpMyBaHHS MapTIMHNX CUCTEM
// HayKoBi 3annUCKnN IHCTUTYTY NONITUYHUX | €THOHAUIOHAaNIbHUX O0CAIAXKEHb iM.
I. ®. Kypaca HAH YkpaiHu. 2012. Ne 1 (57). C. 286—297.

7. KapyeBcbka O.B. Posib NONITUYHOI KOMYHiKaUil B enekTopasibHOMY MnpoLeci:
TEeopPeTUKO-MEeTOA010M IHHNI aHanis. URL:
http://nbuv.gov.ua/UJRN/Polzap 2012 6 19.

8. Kouyben J1.0. Bunbopyi TexHonorii: nonitTu4Hnin aHanis (Ha npuknagi smbopis
[0 napiamMeHTy cydacHol YKpaiHu): moHorp. Kuis: TOB «Bua-so «HOpuanyHa
aymka», 2006. 280 c.

9. HikonaeHko H.O. ApgMiHiCTpaTUBHUM pecypc: MNONAITUKO-NMpaBoBi npobnemu
NPOTUAII B CyYacCHIin NONITUYHIM NpakTuui [MoHorpadisa]. Mukonais: Bng-so
MHY im. B. O. CyxoMnaunHcbKoro ; sua-so |. N'yamm, 2011. 391 c.

10. HikonaeHko H.O. AOMiHICTpaTUBHUN pecypc B YKpailHi: MOHATTSA, BUTOKN Ta
MexaHi3M npoTtuaii // HaykoBun BiCHMK CXiAHOEBPOMENCbKOr0 HaLiOHaIbHOIr O
yHiBepcuTeTy iMeHi Jleci YkpaiHku. Cepia «MixxHapogHi BigHOCUHW»,
«[MoniTonoria». 2016. Bun. 3. C. 167-174.

11. nNitepc A.4. Cnosa Ha BiTpi: IcTopisa inel kKoMmyHikauil. Knis: BugasHu4un aim
«KM Akapgemia», 2004. 302 c.

12. Moniwyk 1|. O. EBonouia KynbTypu nMoAiTUYHMX BUbOpiB B YKpaiHi:
[MoHOrpagial. Xapkis: XHY im. B. H. KapasiHa, 2008. 352 c.

13. Pap4eHko O. Bnapga i Bubopu: iHCTUTYUiNHA B3aEMOAis B AEMOKPATUYHOMY
cycninecTBi: [MOHOrpacial. Xapkis: Bung-so XapPl HALY «Marictp», 2006.

243 c.
14. Puxnik B. A. Monitu4yHmnim PR nig 4ac Bubopyoro npouecy // MNMoniToNorivHi
3aMnnCcKu. 2013. No 7 URL:

http://ir.kneu.edu.ua/bitstream/handle/2010/17542/Polzap 2013 pdf;jsessionid
=B14212EC78E29A4AC9512FD2FD2B47657?sequence=1

15. XomyneHko T.B., MapgadgeT KO.I'., CkopwriHa O.B. TeopeTnyHi Ta NpakKTUYHI
acneKkTn focnigeHHsa iMmigxy. Xapkis: B «IHXEK», 2005. 272 c.

16. LWanropoacbkun K. ToniTuyHi Midhn BubopyYMx KamnaHin [/ Haykosi
3anucku ITEHL, im. |. ®. Kypaca HAH YKpaiHn. 2010. Ne 50. C.147-155.

17. Achen, C. H., & Bartels, L. M. Democracy for Realists: Why Elections Do Not
Produce Responsive Government. Princeton: Princeton University Press, 2016.
124 p.

18. Caramani D. The Europeanization of Politics: The Formation of a European
Electorate and Party System in Historical Perspective. Cambridge University
Press, 2015. 662 p.

19.Lees-Marshment J. Political Marketing: Principles and Applications. London:
Routledge, 2014. 290 p.

Topic 2. Development and implementation of the political strategy of political
campaigns (0.5 ECTS)

Theoretical material
Recommendations for the establishment of a political activity plan. Principles for developing
political and electoral programs. The essence of the functional and organizational aspects of
the election campaign management culture. Problems of strategic planning of the presidential
election campaign. Preparation and conduct of election campaigns. Project management in
the election campaign.

| Definitions | Administrative resource, dirty political technology, political graffiti, electoral |
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| segmentation

It’s important | Point out methodological approaches in the implementation of electoral

campaign strategy and tactics

Practical class

1. Planning and organizing a political campaign.

2. The effectiveness of election technologies and their resources.

3. Psychological operation as a specific technology.

4. The role of emotional pressure technology in the election campaign.

5. Election campaign management and ruling team management. common features and
differences.

Unsupervised work

Presentation MC Power Point :

* Feature of governing the political sphere of the society.

* Election as the most prominent system of democracy.

* The role of political graffiti in the electoral process.

* Negative political advertising. Dirty technologies on advertising.

8.

0.

Sources to Topic 2:

. beB3 T. A. bopoTbba 3a BMi3HaBaHICTb i enekTopaT NapTii «HOBOIro TUMNy» Yy

Bnbopyin kamnaHii 2012 poky // HaykoBi 3annCKn IHCTUTYTY MNOAITUYHUX i
€THOHaLiOHaNbHNX gocnigxeHb iM. |. ®. Kypaca BHAH Ykpainn. 2013. Bun.
1 (63). C. 130-145.

. ByunHn M.A. Pecypcu Bnbop4voi KamnaHil Ta 0cobnnBOCTI X BYKOPUCTAHHA B

YKpaiHi: [MoHorpadgis]. Jibsis: [JIICB], 2009. 229 c.

. TonoBatunm M. MucteuTtBo 3a06yBaTtun nagy // NMonit. meHegXMeHT. 2009. Ne

4 (37). C. 88—95.
3acnaBscbka O. TloNITUYHUIA MapKeTUHI AK OCHOBa opraHisauii snbop4oi
kamnaHrii // BicHuk KHY im. T. LeB4yeHKa. 2007. C. 48-52.

. Ipxa K. Bname ono3nuinHoro ctatycy Ha nobynoBy naaTdopMu MOAITUYHOT

nii // OcsiTa PerioHy: Monitonorisa. Ncuxonorisa. KomyHikauii. 2008. Ne 1-2. C.
29-33.

Kamy3 A.O. AHanis ocobnmBocten MeHeO)XMeHTy BMOOpPYOI KaMmnaHii B
cydyacHux peaniax [/ [Oep>xasHe OypaisHuyteo. 2016. Ne 1. URL:
http://www.kbuapa.kharkov.ua/e-book/db/2016-1/doc/1/08.pdf

. KoBTyHeub B.B. Mpo 3MicT Ta obcarn cyb’ektusHoro Bmbopyoro npasa //

Bunbopwn Tta gemokpaTia. 2006. Ne2 (8). C.64-70.

MigrotoBka i npoBedeHHsA BUBOpYMX KOoMMaHin / MixHap. Pecnybnik. IH-T ;
yknag. B. O. Haymos. Bua. 2-re. Kuis : CIl «IHTepTexHoapyK», 2002. 340 c.
PomaHiok A., LLBepna tO. MapTii Ta enekTopanbHa nonituka. Jiesis: UMNMO -
«AcTponsbis», 2005. 348 c.

10. Potap H.HO. TMoniTn4Ha y4acTb rpomMagsH YKpaiHW Yy CUCTEMHUX

TpaHchopmMaLisax nepexigHoro nepiony. YepHisui: PyTta, 2007. 472 c.

11. CtpyHiH T1. OcobnmBOCTi MONITUYHOrO MoAentoBaHHA BMBoOpYol cTpaTerii

noNiTUYHNUMM NapTiamm B YKpaiHi // NMoniTonorivyni 3anmnckn. 2013. Ne 2(8). C.
147-156.

12. YKpaiHa i CBIiT : TeopeT. N NPaKTUYHI acnekKTM cy4acHOro nosait.npouecy :

[MoHOrpadpia] / kep. Kon. aBT. i Hayk. pen. 4. nonit.H., npodg. H. O.
HikonaeHko. XepcoH: NpiHb [ C., 2016. 520 c.
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13. Gherghina S. Contemporary Populism: A Controversial Concept and Its
Diverse Forms. (S. Miscoiu & S. Soare, Eds.). Newcastle, Neb.: Cambridge
Scholars Publishing, 2013. 447 p.

14. Godby R. & Anderson S. B. Greek Tragedy, European Odyssey: The Politics
and Economics of the Eurozone Crisis. Place of publication not identified:
Barbara Budrich Publishers, 2016.146 p.

15.Gregor M., Matuskova A. Electoral campaigns and marketing strategy - the
case study of Karel Schwarzenberg’s campaign // Czech Journal of Social
Sciences, Business and Economics. 2014. Ne3 (4). C.24-31. URL:
https://goo.gl/BYMoFK.

Topic 3. Organization of informational & analytical work of the political campaign
(0.5 ECTS)

Theoretical material
Psychology of political technologies. Creating guidance in political PR. Direct
manipulation in political PR. Media effects: priming and framing. Means of discrediting
competitors in political activity. Modern Ukrainian infotainment. Party media: the role and
place in the formation of ideology. Social media in political PR. Election program and party
statute as political technology.

Definitions | Priming, framing, infotainment, political simulation

It’s important | Be able to analyze the synthesis of complex information & analytical
strategies, evaluate the effectiveness and compare the strategies of a
political campaign 10

Practical class
1. Information technologies as a tool for influencing the electorate opinion.
2. Electioneering in the election campaign.
3. Marketing research and marketing communications in information-analytical political
activity.
4. The main stages of development of information and analytical activity in the historical
aspect.

Unsupervised work
Individual tasks:
* Describe the structural & functional scheme of an information and research service.
* Describe complex and systematic analysis of an information array.

Presentation MC Power Point:

» Election campaign management and ruling team management: common features and
differences.

» The essence of governing the political sphere of the society.

* Election as the most prominent system of democracy.

Sources to Topic 3:

1. BepesoBseub T.B. EdekTuBHICTE HeratuBHOI MOMITUYHOI peknammn B YKpaiHi // BicHuK
KuiBcbKOro HauioHanbHOro yHiBepcuteTty iMmeHi Tapaca LlesuyeHka. Cep.: ®dinocodis.
Monitonoria. 2003. Bun. 11. C. 42—43.

2. Toryn A. EBonouis npouecy BuOOpuYMx KamnaHin B mepexi IHtepHeT // TNonitnyHui
MeHemkMeHT. 2007. Ne 3. C. 113-127.
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'paboscbka C., PomaHiok A., Ckouunsc J1., Ta iH. AgMiHiCTpaTUBHUIA pecypc Y BMOOpuin
KamnaHii Ta cnocobu noro HenTpanisauii. JlbBiB: LleHTp nonitnyHux gocnigxeHb JIHY
im.l.®panka. 2010. 156 c.

Oenuctok C. . Cumon sk popma noniTu4HOi KomyHikauii // [epxasa i npaBo. 2012. Ne
55. C. 519-525.

KapueBcbka O.B., AracoHoBa C. Pornb noniTMYHOI KOMYHIKauil B enekropanbHOMY
npoueci:  TeOpPeTUKO-MEeTOAoNoriYHMM  aHania  [EnekTpoHHUn  pecypc). URL:
http://nbuv.gov.ua/UJRN/Polzap 2012 6 19.

Jlotko H. B. KomyHikaTuBHa CyTHICTb MOMITUYHOI peknamu y Bubopumx TexHonorisax //
Hosa napagurma : cinocodisi, nonitonorida, couionorisa : XypH. Hayk. np. / Hau. nea. yH-T
im. M. T1. OparomaHoBa, TO «Hosa napagurma». Kuis: Bug-so HITY im. M. T1.
OparomaHoBa, 2009. Bun. 90. C. 143—-151.

Cyccbka O. O. lMcuxonoris iHpopmMauinHOT AiANbHOCTI B cdyepi MacoBOi KOMYHIKau,l.
OcHoBn hopmyBaHHS KpuUTepiiB €deKTUBHOCTI iHdopmMauinHoro obmiHy [MoHorpadis].
Kwis: [6.8.], 2007. 81 c.

TuxomupoBa €. b. MNabnik punenweHc y rmobanizosaHomy cBiTi. — KuiB: Hawua kynbTtypa i
Hayka, 2004. 489 c.

Xapxumpagesa C.K., YepHeHko H. M. [lianoroBa komyHikauia: Teopis Ta npaktuka. O.:
OoPIY HALY, 2004. 202 c.

10. Magalhaes P. Government effectiveness and support for democracy //

European Journal of Political Research. 2014. Vol. 53. N 1. PP. 77-97.

11.Scammell M. Politics and Image: the conceptual value of branding //

ResearchGate. 2015. URL: https://goo.gl/pUwqgaA.

Topic 4. Art of elections & political campaigns technology
(0.5 ECTS) 11

Theoretical material
Electoral technology as a scientific category. Evaluation of the electoral system in

Ukraine. Evolution of election technologies in electoral campaigns of Ukraine. The expansion
of electoral technology into the domestic political sphere in the second half of the 1990s.
Features of election technologies in election campaigns to the Verkhovna Rada of Ukraine.
The problem of modeling and forecasting the results of regional elections. Specificity of
marketing strategic planning of election campaigns in Ukraine.

Definitions Election and technology component, branding in a political campaign,

electoral communication channels, election technologies algorithm, political
lobbying

It’s important | Be able to identify theoretical and applied problems of effective use of

election technologies in Ukraine

Interesting It is advisable for the electoral process to use definition “technology”, but not

fact “‘methods”. The main element that distinguishes technology from methods is
the description of the final result. Political technology provides election
results (the success of a political figure or party), but the methods can be
borrowed from other sciences (psychology, sociology, etc.)

Practical class

1. Evolution of election technologies in electoral campaigns of Ukraine.
2. Efficiency factors of election technologies in Ukraine.
3. Features of extraordinary parliamentary campaigns of Ukraine's independence period.
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4. Consequences of the renewal of parliament and social transformation.
Unsupervised work
Individual tasks:
To prepare theses for a scientific conference on the topic: "The main tendencies, features
and adequacy of the use of political technologies in the modern political life of the country"

Presentaton MC Power Point:

» Administrative resource as a faulty power technology.

* Elective campaign manipulation technologies in 2004-2014.

* Media opportunities in constructing political reality.

* The media as a tool to influence the mass political consciousness during the election
campaign.

Sources to Topic 4:

1. ByunH M.A. Pecypcn Bnbop4ol kamnaHii Ta ocobnmBOCTI TX BUKOPUCTAHHA B YKpaiHi.
JbBiB: AcTpa-IlpiHT, 2009 C. 6-55.

2. BopuyakoBa |.€. TexHonorii Ta mexaHiamu fob6itoBaHHSA iHTepeciB: 3apybiXHUI JOCBIg Ta
yKkpaiHcbka cneumdika // Ocsita periony. Nonitonoria. MNcuxonorii. KomyHikauii. 2015.
Ne 2 (39). C. 40-46.

3. [pomaacbKke CNOCTEPEXEHHA 3a 4eproBumn MicueBumn Bubopamm 2015 poky
nigcymMKoBWUW 3BIT : piHan. 3BIiT 3a pesynbTataMu Hesarnex. cnocrepexeHHs / aeT. : O.
AnBasoBcbka Ta iH. ; peq. A. boHgap. Knies: Onopa, 2016. 245 c.

4. KnoykoBnd A. EnekTopanbHe CTPYKTYpyBaHHSA TepuTopil YKpaiHu : OCHOBHiI perioH,
dakTopn Ta etann // HaykoBuM BIiCHUK YXropoacbkoro YyHiBepcuteTy: Cepis:
Monitonoria. Couionoria. ®inocogis / Bapsap |., Berew M., deHuceHko B. Ta iH.
Yxropog : osepna, 2014. Bun. 17. C. 50-59.

5. KonecHukoB O. [MonNiTUKO-KYNbTYPHI YMHHUKU edEKTUBHOCTI BUGOPYX—TFEXHOMOTIN B
yMOBaX YKpaiHCbKOro MOMIiTUYHOrO puHKY // HaykoBi 3anncku IHCTUTYTY MNONITUYHUX i
eTHOHaUioHanbHux gocnigpkeHs iM. |.®.Kypaca HAH Ykpainn. 2013. Bun. 6 (68). C. 262-
277.

6. Koponbko B.I. T[lepeaBnbopHa KOMYHiKauinHO-ariTauiiHa KamnaHis: MONiTUMHUN
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15. Keating M. & McCrone D. The Crisis of Social Democracy in Europe (Reprint
edition). Edinburgh: Edinburgh University Press, 2015. 559 p.

16.Semenova, E. (Ed.). Parliamentary Elites in Central and Eastern Europe.
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Topic 5. Political technologies instruments in the 20th — 21st centuries: the latest
information concepts
(0,5 ECTS)

Theoretical material
Political PR-market in the post-Soviet countries. Objects and subjects of political
management. Permanent election campaigns. Methodological support of elections. Political
performance. Political knowledge and political interests of citizens in the context of the
electoral process (domestic and foreign experience). Methods of election falsification. The
American marketing formula for campaigning. The use of "dirty technology" in political
advertising during the election campaign.

Definitions Political PR-market, electoral engineering, political performance, opposition
political marketing, electoral culture

It’s important | Comparative analysis of modern electoral technologies and of modern
electoral rules formation in the countries of European democracy

Practical class
1. Modern election technologies on the example of European countries. 13
2. Political myths of election campaigns.
3. Political advertising and anti-advertising as the election campaign technologies.
4. French experience in reputation management.

Unsupervised work
Presentation MC Power Point:
* Analysis of election campaigns: elections of deputies to the Verkhovna Rada (1998, 2002,
2006, 2012, 2014).
* Analysis of political technologies used during the election of Ukraine’s President (1999,
2004, 2012, 2014).
* Summary of the 1998-2014 elections: analysis of scenarios and models of regional election
campaigns.

Sources to Topic 5:

1. AHydpieHko JI.A. HOBi MOXNMBOCTI NOMITUYHMX KamnaHin 3a OONOMOroH couianbHUX
mepex // Mpa.o i cycninbctBo. 2013. Ne 4. C. 188—192.

2. bokay B.M. [Jocsig CLUA y npoBeaeHHi Bubopunx kamnaHin // AkTyanbHi npobrnemm
nonitukn. 2015. Bun. 56. C. 145-154.

3. Tepbyt I. A. MNepcnekTnBm 3acTocyBaHHS BUOOPYOI iHXEHepIT B po3aineHnx cycninbCcTBax:
cBiTOBUIW Joceig ansa Ykpainm // CydacHa ykpaiHcbka nonituka. Cneusunyck : MNonitnyHa
Hayka B YKpailHi: cTaH Ta nepcnektmsBu po3suTKy. KniB: Bua-Bo «LleHTp couianbHux
KOMYyHikauiny», 2013. C. 184-194.

4. lonaHTa-AHHa pge Bpic. E-penytauia Ta iMigK nonituka $K CTpaTeriyHMmM akTuB .
opaHLy3bKMIA OOCBIA4 penyTauiniHOro MeHepkMeHTy // 3oBHiwWHiI cnpasun. 2016. Ne 9. C.
49-53.
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5. KoHon4yk C.I". Henpsimi BU6opun B €BPONENCHLKNX AeMOKpaTisX / YKp. HE3anexHuUn LeHTp
nonit. gocnigkeHob. Knie: AreHTcTBO «YKpaiHa», 2010. 63 c.

6. JlannHa T.B. CoBpemeHHble u3bupaTternbHble TEXHOSOrMM UM Teatp MNONUTUYECKUX
TeHen. Knes: Anbtepnpec, 2009. 396 c.

7. MakapeHko A. C. CTaHOBrEHHS enekToparbHUX NPaBun:NOHATTS BMOOpPYOI iHXeHepil //
BicHuk. Cepisi «[Monitonorisi». 2014. Ne 1132. C. 77-81.

8. MokaH B.l. TexHOMOrYHUM pU3NK SK CKIagoBa OLUIHKKM edeKTUBHOCTI BMBopUMx
TexHonorin // Tines (HaykoBwii BicHWK): 36ipHMK HaykoBux npaub. 2010. Bun. 30. C.
461-466.

9. MortopHiok T. M. Bubopui texHonorii CLUA: cneuudpika Ta yHiBepcanbHicTb // BicHuk
CeBHTY : 30. Hayk. np. / CeBacTon. Hay,. TexH. yH-T ; ped. €. B. MNawkos. CeBactonons :
Bug-Bo CeBacton. Hau,. TexH. yH-Ty, 2010. Bun. 112: MNonitonoria. C. 162—-166.

10.Hikonaenko H.O. [lNoctmangaHHuin po3BuToK YkpaiHm y 2014-2016 pp.: 3aranbHa
XapaKTepuUCTMKa M OCHOBHI TeHAeHUii B KOHTeKcTi arpecii Pociicbkol depepauii //
HaykoBun BicHMK CXigHOEBPOMNENCHKOro HauioHanbHOro yHiBepcuteTy iMeHi Jleci
YkpaiHkn». Cepia «MixHapogHi BigHocuHuny, «[lMonitonoriay. 2016. Bun. 336( 11). C.
104-109.

11. Aalberg T. Curran J. How media inform democracy: A comparative approach. New York:
Routledge, 2012. 244 p.

12. Aalberg T. Curran J. How media inform democracy: A comparative approach.
New York: Routledge, 2012. 244 p.

13. Anduiza, E., Cristancho, C. and Sabucedo, J. M. Mobilization through online
social networks: the political protest of the indignados in Spain // Information,
Communication & Society. 2014. Vol. 17. N 6. PP. 750-764.

14. Imbeau L.M. (ed.). Do They Walk like They Talk? Speech and Action and
Policy Processes, New York - London: Springer Science + Business Media,

2009. 229 p.
15. May Ch. The Information Society: A Sceptual view. USA: Polity Press, 2002.
326 p.

Topic 6. Political media management as a modern political technology
(0.5 ECTS)

Theoretical material

Conceptual apparatus of political media management. Political campaign. Public
relations as a political management resource. Political lobbying. Political Media Campaign.
Classification of communication methods for creating political image in the media. Trends and
prospects for the development of communicative methods for creating political image in the
Media. Communication processes in image formation. Bleaching the image. Political
communication in the processes of studying communication methods. Media methods as a
factor in shaping public opinion. Internet technologies in political activity.

Definitions | engineering, media space, information hunger

It’s important | To know that the effectiveness of information activities depends first and
foremost on media management, by which we understand the system of
measures for the planning, placement and evaluation of the effectiveness of
image or advertising materials in mass media

LikaBun cdakr

French electoral technology specialist Jacques Seguela offered eight
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commandments to build a successful image:

* They vote for a person, not a party.

» They vote for the idea, not ideology.

* They vote for the future, not the past.

* They vote for a social image, not a political one.
* They vote for a legend, not a mediocrity.

* They vote for fate, not routine.

» They vote for a winner, not a loser.

* They vote for values that are real, not contrived.

Practical class
1. Effective image election technologies.
2. Two-stage media planning.
3. Provocative information needs.
4. The choice of mass media for the communication campaign. 15
Unsupervised work
Professional Innovation Project:
» Hybrid War: current challenges and threats to Ukraine.
* Using aspects of modern political communication technologies.
* Destructive political technologies in the current political process.
* Black PR strategies in the current political process and during the election campaign.
* The role of political graffiti in the electoral process.
* Negative political advertising and its impact on the citizens’ political consciousness.
* The political & technological dimension of hybrid warfare: a regional aspect.
» The socio-political aftereffects of the Revolution of Dignity as a transformational stage in
Ukraine's development.

Sources to Topic 6:

1. AkaromoBa A. KomyHiKaTMBHI BRacTMBOCTI iMigXXy Ta moro knacudikadia // Bive. 2011.
Ne 22. C. 2-5.

2. bebuk B.M. IHdopMaLiNHO-KOMYHIKALIMHUI MEHEKMEHT Y rrobanbHOMY CyCninbCTBi:
NCUXONOrisi, TEXHONOrII, TEXHIKa Nabnik punenwHs: moHorpadisa. Kuis: MAYI, 2005. 440
C.

3. Bacunbuyk B. EdekTuBHICTb nonitM4HOI Tenepeknamu y nepensubopuin kamnawii //
TENE-TA PALOIOXYPHANICTUKA. 2013. Bunyck 12. C. 293-301.

4. BuHHukoB O., YopHin J1. MNMpo3opi Bubopn Ta 3MI B YKpaiHi: npaBoBe peryntoBaHHS.
Kwis: YH3LIO, 2012. 168c.

5. Bucoubka O.€. KomyHikauia €9k oOCHOBa couianbHUX nepeTBOpeHb (Y KOHTEKCTI
CTaHOBINEHHSI NOCTMOAEPHOro cycninbcTBa). [JHinponeTpoBcbk: «lHHOBaUis», 2009. 316
C.
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6. Kun-Kokapesa B. I'. Mogeni koMyHikauiiHMX KaMnaHin y couiarnbHii noniTuui gepxxaBHuUX
opraHiB // Ny6niyHe ynpaeniHHA: Teopis Ta npakTuka. 2013. Ne 3. C. 97-101.

7. KonecHukos O.B., bBypkyT I.I. Ponb nonitnyHoi peknamu y Bubopyi kamnatii 2006 poky
I/ BykoBumH. xypH. 2006. Ne 3. C. 118-134.

8. Kpyrnawos A. A. lNoniTu4yHe MaHinynoBaHHA Yy NPe3ngeHTCbKUX BUOOpUYMX KaMMaHisx B
YkpaiHi (2004, 2010 pp. ) // HaykoBi 3anncku [HCTUTYTY NOMNITUYHUX | €THOHALIOHANbHUX
pocnigxkeHs iMm. . ®. Kypaca. 2012. Bun. 5. C. 281-294.

9. Mowucees B. A. MNabnuk punenwH3 — cpeacTso coumanbHOM KOMMyHUKaumn. (Teopus u
npaktuka) — Kues: [lakop., 2002. 506 c.

10.dypawes B.M., Koeanb M.l., Marnton C.A. CuctemHa iHdopmaTm3auis BMOOpUMX i
pedepeHaymM HUX npouenyp B YkpaiHi. K.: NMNapnameHTcbke BuaasHmMuTeo, 2014. 608 c.

11. WnHkapeHko O. EnekTopanbHUiA MapKeTUHr Ta npobnemu BMOBOpYOI iHXeHepii // [paHi:
HayKoBO-TeopeTUYHUI | rpoMaacbKo-noniTMYHMA anbmaHax. 2014. Ne 1. C. 43-47.

12. Poster M. Cyberdemocracy: The Internet and the Public Sphere // Reading
Digital Culture / Ed. by Trend D. USA: Blackwell Publishers Ltd, 2000. PP. 259-
271.

13.Schulz, W. Reconstructing Mediatization as an Analytical Concept // European
Journal of Communication. 2004. 19/1. PP. 87-101.
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